5 WAYS TO
DRIVE TRAFFIC
TO YOUR APP

INTRODUCTION
CROSS-CHANNEL COMMERCE & LOYALTY ARE KEY
TO A SUCCESSFUL DIGITAL SALES CHANNEL
For the past few years, mobile commerce has grown at an unprecedented rate. In
2019, 51% of all online retail transactions were made from mobile devices,
surpassing purchases made from desktops.
Indeed, customers expect businesses to offer an integrated digital ecosystem,
where brands can be contacted anytime and anywhere. However, too many
businesses lack a proper mobile sales channel and, as a result, are losing a lot of
customers and revenues.
If you are reading this eBook, it means you are keen to get the best out of your
digital ecosystem, and we are ready to help your business achieve its full potential.
Asking yourself if you should do it?
The data below shows how much our clients have benefited from using Kaddra.
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1.
DRIVE TRAFFIC
FROM YOUR
SOCIAL MEDIA
CAMPAIGNS

DRIVE TRAFFIC WITH
'MOBILE APP INSTALL'
CAMPAIGNS

With over 6 million businesses using Facebook ads to reach their customers, every
brand must have an established social media presence. Facebook users are making 2
billion searches every month, so using this social media tool ensures you leverage the
opportunity to drive meaningful traffic to your app.
Aiming for a high volume of mobile installs, social media campaigns maximise your
ability to reach the most relevant and qualified customers. It increases almost
instantly the number of people who install your app with the highest-value
optimisation. To ensure success with this type of campaign, a relevant Call-To-Action
button is essential to increasing the click-through rate.
Further research has also shown that campaigns running across Facebook and
Instagram often yield better results than those confined to just one. Thus, to optimise
the performance of your social media campaigns, ensure to run them across multiple
platforms relevant to your target audience.
Follow our guide on the next page and get your campaign started.
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SETTING UP YOUR
'MOBILE APP INSTALL' CAMPAIGN
STEP 1
Create a campaign with Facebook Ads
Manager and select "App Installs" as an
objective. Then, click "Continue".

STEP 2
In the “Ad sets” field, select your
app and specifying where it is
available. We highly advise linking
your app and Facebook account
together so Facebook can track the
number of downloads.

STEP 3
Choose your ad placements on the
relevant channels. We recommend
boosting your ads across Facebook and
Instagram for maximum exposure.
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OUR
TEST
RESULTS
SGD 100
CAMPAIGN
BUDGET

120,000
CAMPAIGN
REACH

3,500
APPSTORE
VISITS
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TACTICAL
TIPS FOR
SUCCESSFUL
CAMPAIGNS
1

Use custom and lookalike audiences (i.e. users who already
installed your app) to further refine the profile of your ideal
customer by interests, demographics and behaviours.

2

Always perform A/B testing on your creatives to optimize
your campaigns.

3

Present your value proposition with powerful statistics to
back up your claims. Be convincing!

4

Use strong and relevant Call-To-Action (CTA) buttons such
as Install Now, Download Now, Book Now or Shop Now.

5

Use less text and more creative visuals that best
represent your app's values.
CONTACT US

8

2.
THE RIGHT SOCIAL
MEDIA POST
FREQUENCIES

THE IDEAL TIMES &
DAYS TO POST ON
SOCIAL MEDIA
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3.
DRIVE TRAFFIC
FROM YOUR
WEBSITE TO THE
APP STORES

A
CROSS-CHANNEL
APPROACH

1.
CROSS
PROMOTE

To ensure your website
promotes your app, start by
displaying the App Store and
Google Play Store icons.

Above is a great example of icons display
from the bespoke fine jewellery designer,
Mariusse & Bonnet.
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A
CROSS-CHANNEL
APPROACH

Embed the "Get Our App"
banner on your website and
emails to redirect people to
your page in the app stores.

2.
CALL-TOACTION

See how regional fashion retailer, iROO,
executed this tactic perfectly.
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A
CROSS-CHANNEL
APPROACH
3.
REDIRECT
TO APP
STORE

Most of your customers will use
their mobile phones or tablets to
visit your website, so redirecting
them to the app stores will be a
smooth transition.
Follow our instructions below to
implement the banner.

This example shows
you how you should
implement the
banner by using a
line of code in your
website header.
Use your app links
to drive traffic to
your app store
pages.
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4.
DRIVE ORGANIC
SEARCH TRAFFIC IN
YOUR APP STORES

WHAT IS APP STORE
OPTIMISATION?
Every week, half a billion people
across 175 countries are active on
the Apple App Store, whilst over 1
billion across 190 countries are on
the Google Play Store.
App Store Optimisation ("ASO"), is
the process of optimising app store
pages to increase brand visibility,
improve traffic and boost conversion
when users search for a particular
product or service.
Therefore, having a good ASO
strategy guarantees that your brand
can leverage the staggering number
of users on both stores.
While brand visibility matters, it is
important to note that Apple ratings
and rankings are country-specific.
Thus, you should always ensure that
languages, symbols, colours, and
visuals are adapted to the market
specificities.
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OPTIMISING YOUR
APPLE APP STORE PAGE
KEYWORDS
*100 CHARACTERS

DEVELOPER
NAME

APP NAME
*30 CHARACTERS

SUBTITLE
*30 CHARACTERS

PROMOTIONAL
TEXT
*170 CHARACTERS
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17

5 APPLE APP STORE
TEXT FIELDS
IMPACTING SEARCH

1

2

3

APP NAME
Adding keywords directly linked to your brand in
the title is essential to ranking high on the app
store. App names that carry keywords will
perform better than just including them in the
keywords field. Ensure your app name remains
simple for optimal accessibility.
SUBTITLE
Use the subtitle field to highlight the best
features of your app for visitors. This will affect
the keywords ranking and click-through rate.
PROMOTIONAL TEXT
While the promotional text does not affect ASO,
a well-written copy can help in converting
potential customers. We recommend putting
special offers, promotions, and your latest
updates here
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5 APPLE APP STORE
TEXT FIELDS
IMPACTING SEARCH

4

KEYWORDS FIELD
65% of downloads happened right after a search
on the App Store. It shows the importance of the
keywords field to drive downloads. Decide what
best describes your app, functionalities, and
features (up to 100 characters). Some rules around
keywords entry:
- Separate your keywords with commas. Avoid
spaces in between to save on characters' count.
- Do not use plurals if you have already used the
keywords as singulars.

5

DEVELOPER NAME
Having a developer with a positive track record
will have an impact on your app ranking and could
help you get featured on Today's App.

19

THE 2 STEPS TO
OPTIMISE YOUR PAGE

Step 1:
Log into your iOS
console and select
My Apps

Step 2:
Edit your promotional
text, description, and
keywords
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GETTING STARTED WITH
APPLE SEARCH ADS
70% of Apple store visitors use 'Search'
to find apps. Hence, using 'Search Ads'
to guarantee your app appears on the
right keywords will help promote your
business to the ideal audience.
Apple Search Ads platform provides the
best tool to achieve your goals. You can
choose from two plans: 'Basic' and
'Advanced'. Each plan offers a different
level of control and insights you need
for your campaigns.
With the Basic plan, you need to decide
the budget and cost-per-install (CPI).
The automation will do the rest.

Steps:
Choose your app,
set your monthly
budget and the
maximum amount
you are willing to
pay per install.
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OUR
TEST
RESULTS
Our results
using the
Basic Plan

Our results
using the
Advanced Plan

Cost-per-Install
$1.00

Cost-per-Install
$7.14

Basic versus Advanced Plan:

The basic plan uses a simple cost-per-install model,
which is perfect for beginners.
The advanced plan provides a deeper targeting but
requires a lot of resources to experiment, analyse and
achieve optimal cost-per-install app downloads.
If you are new to Search Ads, we recommend starting
with the Basic plan. Monitor the ads' daily performance to
adjust its content if necessary and achieve the best ROI
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6 GOOGLE PLAY
STORE TEXT FIELDS
IMPACTING SEARCH

1

2

3

TITLE
Adding popular, relevant keywords next to your
app's title is key to drive search volume on the
Google app store.
SHORT DESCRIPTION
Affecting both search and conversion rate, the
short description should be a combination of a
condensed description and keywords. State the
purpose and value of your app clearly to attract
the ideal target audience.
DEVELOPER NAME
Your search rankings will benefit if you add
keywords in your developer name field.
(ie: Developer Name: Keyword1, Keyword2)
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6 GOOGLE PLAY
STORE TEXT FIELDS
IMPACTING SEARCH

4

URL/PACKAGE
The URL/Package with keywords will have an
impact on your search rankings. Do note that you
can only set it before publishing your app.

5

LONG DESCRIPTION
Google Play Store weighs the long description
as a key factor in search performance. Here is
what we recommend:
Sprinkle long-tail keywords avoiding word
stuffing
Write concise paragraphs and deliver your
content in a structured way
Be clear on your added values to users
Use relevant CTA
Build brand authority by mentioning awards
and recognitions
Mention your social media accounts and
online communities to make your brand
more trustworthy
24

6 GOOGLE PLAY
STORE TEXT FIELDS
IMPACTING SEARCH

ADDING A VIDEO ON GOOGLE PLAY STORE
Copy and paste the YouTube URL of your video
in the “Promo video” field.

6

The views obtained from the Google Play store
will also be counted as Youtube views and will
deliver a higher ranking on both Youtube and
Google search.
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5.
DRIVE TRAFFIC
USING YOUR APP'S
QR CODE

DRIVE TRAFFIC USING
YOUR APP'S QR CODE

Utilise every available channel to feature
your app's QR Code. Here are some channels
that we recommend:

In your store:
1. At the register
2. At the entrance

On your products:
1. On your packaging
2. On your guidebook
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DRIVE TRAFFIC USING
YOUR APP'S QR CODE
On the street:
1. On your delivery trucks
2. On your delivery boxes
3. On your advertising billboards
& out-of-home media

Online:
1. On your website
2. On your social media
channels and content

On paper:
1. On your invoices
2. On your delivery orders
3. On the footer or header of
your company letterhead
4. On your business cards
5. On your catalogs
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If you wish to give your
business a boost,
contact us now and
discover how Kaddra's
commerce & loyalty
solution can help you.
Find us on
the App Stores
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